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Colour changing »
mannequins for Selfridges
‘Spirit’ department

Lighting for Grenville »
Shop and Library,
British Museum

Rare Basic

Speirs and Major
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< Graphics for IFC Waterfront
Showsuite, Hong Kong

< River Island graphics

Dalziel and Pow
Draughtzman

John Smedley »
illuminated display
system

Softroom




